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Your A/B Testing
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About Jerry

Director, Annual Programs,
Ann & Robert H. Luri e Chil drenos

> Art, Theater & Music Connoisseur
> Avid yogl & runner
»Owns a killer jacket from Japan
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About Justin

Sr. Director, Digital Strategy
RobbinsKersten Direct

» Soccer Connoisseur
> Avid watcher of screens (of all sizes)
» Owns a killer pair of Rattlesnake boots
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Digital Media Landing/Donation Pages

Targeting Call to Action
Creative Design Template
Cadence Headlines/Copy
Total Program
conversion Email Communication
. . Subject Line
Optimization Send Profile
: Design Template
Website Copy Versioning
Call to Action Segmentation
Site stickiness
Creative
Funnels

Multichannel

Cadence
Creative
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GET GRITTY. GET GOING.
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GET GRITTY. GET GOING.
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Test pre-planning

If you need to start somewhere, start here

» Analyze your program
» Find the weak spots
> Plan your tests
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Program Analysis

Free tools can help

» Google Analytics
» CRM Data
» Benchmark Studies/Peer Groups
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User experience has evolved
because of personalization.

Our testing must evolve as well.
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Movies With Happy Endings >

NEW EPISODES

TV Shows
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Personalization Testing & Nonprofits

How does it work?

Al | siIte visitors are el ther Kkno
something with the information.
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American Bible Society

Program background & challenge

» Google Grant is a key piece to their eAcquisition program

» There are two ways to increase total email addresses acquired:

AMore traffic requires a greater budget (unfortunately they maxed out at
$10,000).

Alncrease the conversion rate from the traffic coming to the site.
» How can we take a very successful campaign and make it better?
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American Bible Society

Solution: Personalization to improve landing page conversion

Send Your Prayer Request

Mo prablem is too big for God.
Send your heartfelt prayer taday.
americanbible orglonline-prayer
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